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Adventist Television Network (ATN) through its Hope Channels is experiencing rapid growth! Currently ATN operates six Hope Channels and is soon to add more channels.  When this document was first published we were at the beginning of our full time global broadcasts.  Today over 40 church owned TV Media Centers are producing programming for ATN.  Developments have necessitated clarification of certain parts of the previous policy statement, and we trust you will find this new version helpful for your production planning and understanding how to best to partner with ATN. 
 
This document is the foundation for the production and programming of the Adventist Television Network Hope Channels.
 
ATN has a very clear mission—to be a window to the world sharing a practical ‘Face of Hope’ as revealed in the Bible and demonstrated in the lives of people scattered around the globe.
 
This document spells out the key concepts guiding both what we are looking for in production and in planning our broadcasts.   Please share this document with individuals and organizations who may be interested in producing programming that may be included in Hope Channel broadcasts. 
We are anxious to assist in the production of Adventist programming that reflects the diversity of nations and cultures comprising the Adventist Church and also demonstrates the message of Hope we bring to the world.  If you can assist in the Mission of ATN, we invite you to contact us at www.Adventist.TV or www.HopeTV.org 

 
Brad Thorp, President
Adventist Television Network/Hope Channels
March, 2006
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ATN Programming Principles


ATN Target Audience:

Television target audience is typically defined by age, economic, educational, racial, cultural and possibly geographic characteristics.  For ATN, with its global spiritual mission, our target audience includes many of these characteristics.  However, ATN’s primary defining characteristic is psychographic. ATN defines its target audience as all who recognize the spiritual dimension of their lives and are seeking to grow in spiritual understanding. It includes all who are “spiritually sensitive,” with the goal of leading them to become passionate disciples of Jesus Christ.

Adventist Television Network aims to:

 

1.                Communicate hope by focusing on the life that is complete in Jesus Christ.

 

2.                Present the distinctive message and beliefs of the Seventh- day Adventist Church.

 

3. Reach people receptive to spiritual values and help them mature in their faith.

4. Attract diverse age and cultural groups by encouraging development of programming with a variety of emphases.
 

5. Provide in the mix of its programming an attractive window on the global Seventh-day Adventist Church.

6.              Create programming that encourages viewers to attend local Adventist churches. 

 

7.               Produce programming that reflects the Adventist Church’s strategic values of Quality of Life, Unity, and Growth. 

 

8.               Integrate its programming with the major evangelistic and discipling initiatives of the world church. 

9. 

Encourage Adventist entities and producers to create new programming. 

10.            Produce flagship programs that reinforce the network’s identity.

 

11.            Create a unique identity for the network

ATN Identity and Brand

The brand an organization carries is not a name, logo, word or statement.   It is not the message of one single program or spot advertisement.   It is the over-all impression communicated by that organization in its total communication.

A.  Based on the ATN Programming Principles, the following characteristics describe the ATN identity and the brand ATN intends to establish. 

ATN will:

1.
Communicate hope.

2.
Communicate optimism and joy.   

3.
Communicate a positive, pro-active perspective to life.

4.
Be realistic, practical and authentic.

5.
Be inspirational, informational and educational.

6.
Challenge its viewers to grow by making a commitment to Christ.

7.
Be uplifting and appropriately entertaining.

8.
Communicate a global perspective.

9.
Lead individuals to worship.
10.
Be culturally sensitive and socially relevant. 
B.  Major elements that will be developed to create the identity and brand of ATN and the Hope Channels are: 
1. Individual programs.

2. Programming mix.

3. The name and/or logo of “Hope Channel” featured in set design.
4. Design components, such as colors and templates. 
5. Themes, such as “The Family of God.” 
6. Advertising spots. 
7. Featured personalities. 
8. Featured programs. 
9. Hope Channel Flagship programs. 
10. “Behind the Scenes” reports. 
11. “Last Mile” Hope Channel distribution.

12. Partnerships with other entities and their promotion of Hope Channel. 
13. ATN programming available for rebroadcast on other networks. 
14. Marketing and development materials.  
15. Programs featuring Hope Channel personalities hosting or participating in unique programs produced by ATN.
C.  ATN will adopt major identity themes or initiatives reflecting the values and priorities 
of the world Adventist Church.   These themes will enhance Hope Channel identity.  

 


Major themes:

1.     “The Family of God” 

a.      The global, international, multi-cultural, multi-racial, multi-lingual Adventist church is primarily a spiritual family, with Jesus Christ as the head and heart of the church.
b.     The need for belonging to family is a fundamental human need.   The goal of the “The Family of God” identity theme will be for individuals to identify with the church as their spiritual family with Jesus Christ as the head and heart of their individual lives and service for God.

c.      The church is united in:

              i.      Commitment to Christ.

             ii.     Commitment to the fundamental beliefs held in common.

            iii.     Commitment to the mission of taking the Gospel of Jesus Christ to every individual in the world.

d.     Hope Channel  will foster the identity of unity in Christ, His teachings,                             and His mission.

2.     Other themes as voted by the ATN Executive Committee

D.  Ways the identity and brand of ATN and the Hope Channel will be established:

1. Different channels serving various regional footprints. 

2. The Hope Channel “logo/bug” with the appropriate Hope Channel name common to all channels and featured in channel identity spots.

3. Establishment of a contextualized identity for each channel. 

4. Development of felt-need programming to reach target audiences. 

5. Consistency in artistic treatment, such as channel ID spots. 

6. Development and emphasis of identity themes. 

7. Use of spot advertising 

8. Programs featuring leaders, offices, entities, and departments of the Seventh-day Adventist church’s world headquarters. 

9. Reports of the development of the world Adventist church. 

ATN Program Policies

Programming provided to ATN for broadcasting must comply with the following policies and the guidelines of “The ATN Programming Availability and Exchange Policy.” (The last item in this document.)

1.
IDENTIFICATION:  The ATN logo will be superimposed on the lower right side of the 

screen for all program broadcasting. 

2.
AUTHORIZATION FOR BROADCAST VIA ATN: Adventist Television Network 
(ATN) retains the right to determine whether programming is appropriate for broadcast 
within the guidelines authorized by the ATN Executive Committee and the General 
Conference of Seventh-day Adventists.

3.
SPONSORSHIP CREDIT: When ATN uses programming from another network, 
sponsorship identification and contact information for the producing network will be 
identified. 

4.
PROGRAM INTEGRITY: ATN will broadcast entire programs from other 
organizations, or will consult and negotiate if only a portion of the program is selected for 
inclusion after consulting concerning time slot constraints. 

5.
RELEASE FORM: The program producers should provide a legal release document permitting ATN to broadcast the program(s).  In addition, written documents showing 
that copyright permission has been obtained must be provided to ATN. 

6.
RECOGNIZING THE OWNERSHIP OF PROGRAMMING FROM OTHER 
NETWORKS:  ATN will require the express permission of the producing entity for 
programming exchanged with other broadcast networks.

7.
NON-SEVENTH-DAY ADVENTIST AUDIENCE: Generally programming for replay 
on ATN should be clearly understood by members of the public without any previous 
knowledge of Seventh-day Adventist beliefs. 

8.
THEOLOGICAL CONTENT: Theological content must be clearly in agreement with 
the theological position of the General Conference of the Seventh-day Adventist Church 
as outlined in the 27 Fundamentals Beliefs and other official General Conference 
documents. 

9.
MUSIC: Must be representative of the Seventh-day Adventist Church and must comply with the principles outlined by the General Conference of Seventh-day Adventists.   Since the sight of drums is questionable to many, producers and directors are asked to eliminate or minimize the sight of drums in productions.
10.
LIFESTYLE STANDARDS: ATN Programming must reflect the lifestyle standards of 
the Seventh-day Adventist Church as outlined in the 28 Fundamental Beliefs.     

11.
ADVERTISING CONTENT: Any advertising content involving the sale of products or 
services must be submitted to ATN for approval prior to programming being considered 
for release over ATN. 

12.
PROGRAM TAPES:  Program tapes or other media containing programming will be 
held indefinitely by ATN and will be stored in an ATN video vault.   Program tapes and 
other media will not normally be returned to the program producers.   Copies of the 
program can be made for producers, etc., at the request and expense of the producer.

13.
SPECIFIC PROGRAM CRITERIA: Individual programs produced by ATN or for 
ATN may have their own program-specific production criteria which will need to be in harmony with ATN programming and production policies. 

14.
INTERNATIONAL PERSPECTIVE:  ATN programming will be presented from an international perspective.  The world Adventist Church does not endorse national or local politics.  If national flags are displayed, particular national flags should not be featured, 
but seen as part of a larger flag display

15.
PROGRAMMING FROM OTHER CHRISTIAN SOURCES: ATN may use 
appropriate programming produced by other Christian entities. 

16.
PROGRAMMING FOR DIVERSITY:  ATN encourages the development of 
programming or channels with a variety of different cultural emphases.
17.
FUND RAISING:  Individuals or entities providing programming to ATN will not make 
direct fund raising appeals on ATN broadcasts.   Contact information may be provided 
whereby viewers may contact the producers. 

ATN New Programming Proposal Policy


ATN invites proposals for the production or supply of programs for broadcast on the Adventist Television Network.   ATN welcomes programming on a wide range of subjects.

ATN strongly supports producers who wish to produce for the Hope Channels. One of the ways we support producers is to provide a mechanism for producers to raise funds and for individuals to donate for program projects.   If producers present a programming concept based on the following criteria, and it is accepted by ATN, we will provide a way for donors to contribute to that specific project.  In this way donors receive a tax deductible receipt and 100% of the donation goes to the specific project.   For more information go to: www.HopeProductionProjects.org
Proposals will be presented to the ATN Programming Committee. They will be evaluated using the following criteria:

1. STATEMENT OF PURPOSE:  The proposal will have a clear statement of purpose that describes the intent of the producer or production entity.

2. TARGET AUDIENCE:  ATN broadcasts will serve a wide range of audiences. Proposals will contain a clear description of the target audience the producer or production entity has in creating the program(s).

3. FINANCIAL PLAN:  ATN is actively looking for partners who will provide, free of cost to the church, programming in harmony with the objectives of the church. Programming proposals will contain a clear statement of any financial plan.  If there is a request for an ATN production subsidy, there will be a clear cost plan for the total production, showing the amount and use made of any requested ATN subsidy.

4. DESCRIPTION OF THE PROGRAM(S):   The proposal will contain a clear description (treatment) of the over-all program(s), and of each segment.   The proposal will give a line-up for each program and how it relates to a season of programming.

5. PARTICIPANTS:  The proposal will contain a list of the participants involved in each program.

6. PRODUCTION INFORMATION:  Any programming provided to ATN must meet ATN production standards.  The proposal will contain a description of relevant technical items such as length of each tape, number of “commercial” breaks, and production standard. (ATN requires a minimum of mini DV Cam.)

7. AFFILIATION/SPONSORSHIP:  No proposal will be accepted for programming that contains fund raising.  The proposal will contain a clear statement as to what organization or denominational affiliation is sponsoring the production.

8. PILOT:   If possible the proposal will contain a pilot program, a storyboard with visuals, or a sample program.

9. LAUNCH DATE: If the proposal is for new programming, a time line will be given for production and the proposed date for broadcast.

10. RIGHT TO DECLINE: ATN reserves the right to decline proposals or to withdraw programming from broadcast.  

ATN Program Tape

 Technical Requirements

1.
PICTURE AND SOUND QUALITY:  Picture and sound are to be of professional quality.   

a.
Lighting should be adequate to create a clean, clear video picture.  This generally requires multiple lights to provide for key, fill and back lighting.

b.
Color balance should be correctly set for the type of lighting used.

c.
Camera lenses need to be correctly adjusted and properly focused to provide clear, sharp video pictures.

d.
If multiple cameras are used, the cameras need to be accurately matched together to provide continuity between the quality of the video scenes.

e.
Audio content should be clearly and professionally recorded without distortion and undue noise.

f.
Microphone placement should be as close as possible to the talent to obtain the clearest possible recording of the sound.

g.
In general, minimum quality acceptable will be mini DVCam (No VHS).

2.
SAFE TITLE AREA AND ATN LOGO AREA:  All programming provided to ATN should have all supers and graphics with words, numbers and letters appear inside the standard “TV safe title area.”   The ATN logo will be superimposed on the lower right hand side of the screen for all program broadcasting.  Therefore all programming that is provided to ATN for broadcasting must be clear of any graphic material and supers in the lower right corner of the picture.
Live ATN Hope Channel programming will have a “Hope Channel Live” bug displayed in the top left corner.

3.
Program Length(s):  It is very important that programs be exactly the lengths listed here (i.e., 28:30:00).  Please do not provide programs that are one second longer or shorter.  Acceptable program lengths are as follows:  

a.
28 min 30 sec

b.
58 min 30 sec

c.
1 hr 28 min 30 sec

d.
1 hr 58 min 30 sec

e.
2 hrs 28 min 30 sec

4. FORMAT AND “COMMERCIAL” SPOT SPACE:  TV programs formatted for commercial breaks will be considered for inclusion into ATN programming.  The format of non preaching programs developed for the Hope Channels will include two, two minute commercial space spots in every 28 min 30 second program.  Producers in invited to provide to ATN spot advertising promoting their programming.

5. “COMMERCIAL” OR PROMOTION LENGTH(S):  Commercials accepted for Hope Channel broadcast will be exactly the following lengths (and not one frame more or less):

a. 30 seconds

b. 60 seconds

c. 90 seconds

d. 120 seconds

6. OPENING SEQUENCE:  Most programs commence with an opening sequence     involving music, titles, various scenes or graphics, and a narrator.  This sequence is inserted at the start of the program or soon after the program commences and serves as an identification of the program for the viewing audience.
7. CLOSING END CREDITS SEQUENCE:  Most programs conclude with a closing sequence that lists the technical and creative teams involved with the production of the program. These names and positions are usually superimposed on the screen over various scenes with music played under.
8. PROGRAM TAPE LABEL INFORMATION:  Program tape labels must include: 
a.
Name of Program (including program number, etc.)

b.
Producer of Program (including contact information)

c.
PAL or NTSC clearly noted.

d.
Program length in hours, minutes and seconds.

e.
Whether with or without commercial breaks.

f.
Audio:  Is it 2-channel dual mono or is it 2-channel stereo?

g.
Date of production. 

9. ON THE VIDEO TAPE:  Where possible each video tape should contain “vertical interval time-code” (VITC). At the beginning of each program video tape the following information is to be included:

a. Video tape should commence with time code of 0:58:00:00 with black and no audio.

b. At time code of 0:58:30:00 commence 1 minute of standard video bars and 1 KHz audio tone on all audio channels.  Tone should be 0Vu for analog tracks and –12 dBfs for digital tracks.  This should continue up until 0:59:30:00

c. At 0:59:30:00 commences 10 seconds of black with no audio.

d. At 0:59:40:00 commence slate containing the following information:

i. Name of program

ii. Number of program

iii. Length of program

iv. Program producer

v. Any special “version” information

e. At 0:59:50:00 commences another 10 seconds of black with no audio.

f. Program commences at 1:00:00:00

g. Summary: (Hrs/Mins/Secs/Frames)

i. 0:58:00:00 - 0:58:30:00 
Black with no audio (30 secs).

ii. 0:58:30:00 - 0:59:30:00 
Bars and tone (1 minute).

iii. 0:59:30:00 - 0:59:40:00 
Black with no audio (10 secs).

iv. 0:59:40:00 - 0:59:50:00 
Program slate (10 secs).

v. 0:59:50:00 - 1:00:00:00 
Black with no audio (10 secs).

vi. 1:00:00:00 


Program commences.
10. VIDEO:  Must comply with broadcast standard technical requirements for video:
 Picture clarity/sharpness. (Minimum quality DVCam.  VHS/Hi-8 quality is not acceptable.)
a.
Black level at 7.5 units (IRE) for NTSC. (PAL at 0 units IRE)

b.
Chroma (Shall comply with Gamut limits)

c.
Luminance (White level not to exceed 100 units IRE)

d.
Where possible program master tapes should be as close as possible to the original footage rather than copies, multi-generations removed from the original material.
11.  AUDIO:  Must comply with broadcast standard technical requirements for audio:

a. Either 2 Channel dual mono or

b. 2-Channel stereo

c. Set up for analog audio is 0Vu for analog tracks and -12 dBfs for digital tracks.

d. Average level for analog audio should be 0Vu with peaks no greater than +3Vu.

e. Average level for digital audio should be -12 dBfs with peaks no greater than 0 dBfs.

12.  11.
SHIPPING ADDRESS:


Programming approved for broadcast is to be shipped to:



Hope Channel 

Scheduling and Traffic Department



Adventist Media Center

101 West Cochran Street

Simi Valley, California 93065

Telephone: 1 (805) 955-7777


Send shipment tracking number information to: Traffic@HopeTV.org

(NOTE:  Only emails concerning programming traffic and shipment tracking numbers will be answered at this email address.)


Hope Channel will accept no collect shipments.

ATN Program Availability and Exchange Policy


Adventist Television Network (ATN) and its Hope Channels is the official television voice of the General Conference of Seventh-day Adventists.    Through ATN and its Hope Channels, the General Conference is producing programming for the benefit of the world Seventh-day Adventist church and the general public.  Recognizing the valuable contribution other Adventist broadcasting entities may contribute to proclaiming the Adventist Message through their respective broadcasts, (Radio, TV, Internet)  ATN will make available to other broadcasting entities certain programming as outlined below subject to the following conditions which are typical TV industry standards for exchange of programming.  

Because programming produced by other networks may be appropriate for ATN to use, other networks are invited to exchange programming with ATN.
A.  ATN will make available to other broadcasting entities:

 

1.   NET EVANGELISM SERIES:  100% of all NET evangelistic type programming free of cost per the conditions in item B below.

2.   HOPE CHANNEL POOL FEEDS:  100% of Hope Channel programs identified as Hope Channel pool feeds of news programming or reports from major church business events, such as the General Conference Session, Annual Council, Spring Meeting, or other news events, etc., per the conditions given in item B below.   These Hope Channel pool feed programs will be identified as Hope Channel productions.
3.   UNIQUE PROGRAMMING:  ATN may make unique programming produced by ATN available as approved by the ATN Executive Committee, per the following conditions:

a.     ATN will premier the broadcasting of all its unique programming.

b.     Recipient broadcasting networks may air selected programs on the basis of a four month delay. 

c.      Programming available for distribution will be selected in consultation with the department or entity partnering with ATN in producing the programs and ATN Executive leadership.

B.  Conditions for use of ATN programming:  

ATN follows typical television industry standards in providing programming in a manner that will protect the identity and integrity of its programming.  ATN programming is available on the following basis:
1. AVAILABILITIY AND TERMS:  Programming will be available on a program by program basis.  Other networks are invited to provide programs to ATN on the same basis.

2. CONTRACT: Before any broadcasting begins, a written agreement with the re-Broadcaster will be concluded and returned to ATN.
3. RE-BROADCASTER ANNOUNCEMENT:  A minimum of a fifteen second announcement in both video and audio by the re-broadcaster will precede and follow the broadcast program, informing viewers that the program has been provided free of cost by Hope Channel to the re-broadcasting entity.   This will be prepared by the re-broadcaster and at the re-broadcaster’s expense. 

4. COST:  The receiving network will pay shipping and other costs associated with duplicating and providing a program.

5. SCHEDULING:  The producing network will have priority in broadcast.   Requests from other networks for ATN programming will be arranged on a program by program basis.

6. IDENTIFICATION:  The ATN broadcast screen Hope Channel logo “bug” will be superimposed on the screen of the tape or program of the ATN program supplied to other networks.   Recipient broadcasting networks will agree not to cover the ATN logo and are to allow it to provide clear ATN identification throughout the program.  Similarly when ATN uses a program from another network, ATN will show a clear identification of the producing network in a manner acceptable to that network.

7. PROGRAM INTEGRITY:  Programs will be received and broadcast by the Re-broadcaster in their entirety, including video pre roll-in of the Hope Channel and the credit roll and the Hope Channel final message.  No editing or masking of any element of the program, or Hope Channel identity, will be done by the re-broadcaster.   This includes the Hope Channel logo and any other Hope Channel advertising. In similar manner, ATN will broadcast full programs from other networks or will consult and negotiate if only a portion of a program can be included.  

8. CLAIMS OF LIVE PROGRAMMING:    The re-broadcasting entity will not claim in any way that the program is a live production of the re-broadcasting organization.  
9. SOLICITATION OF FUNDS:   No announcement will be made by the re-broadcasting entity soliciting money in association with the program or claiming or implying that the re-broadcast entity has financially provided production or initial broadcast funding for the program. Viewers of the re-broadcast network should be encouraged to support the worldwide Seventh-day Adventist church in addition to the particular broadcast ministry.   ATN will acknowledge support and programming from other networks.

10. RECOGNIZING THE OWNERSHIP OF PROGRAMMING:  In the worldwide Seventh-day Adventist Church there are a number of individuals, organizations or church owned entities producing programming aired by ATN.   ATN does not automatically assume ownership of programming aired on ATN.   When another network wishes to broadcast a program produced by an individual, organization or church entity other than ATN, the broadcasting network will need to ensure that written permission has been obtained from the producing entity before the program is used.   Likewise, ATN will obtain the express permission of the producing entity for programming exchanged with other broadcast networks.

11. CO-PRODUCTION:  ATN is prepared to consider co-production with other networks.  Timing and other issues of production and broadcast need to be negotiated with co-producing networks.
 Satellite Parameters

ATN Hope Channel broadcasts full time on the following satellites for primary global distribution.   Additional distribution may occur on cable, other DTH satellite systems, or local terrestrial broadcasts

For additional technical information go to: www.Adventist.TV
For schedule information go to: www.HopeTV.org
	No.
	Satellite
	Reception Parameters
	Equipment needed to receive Hope Channel
	Suggestion as to where to secure equipment

	1
	AMC-4 at 101° W

(North & Inter America)
	Frequency: 11.98350 GHz

Polarization: Horizontal

Symbol Rate: 5.900 Msps

FEC: 2/3 In NTSC


	90 cm Ku reception equipment.
	www. AdventistSat.com

1.888.393.4673



	2
	PAS-7 at 68.5° E

(Asia, Africa, Europe)
	Frequency: 3.51550 GHz

Polarization: Vertical

Symbol Rate: 4.444 Msps

FEC: 1/2  In PAL


	3.0 m (10.0’) dish recommended.  Minimum of  2.3 m (7.5’). C-Band reception equipment.

	See a local supplier

	3
	PAS-2 at 169° E (Pacific Rim)
	Frequency: 4.02200 GHz

Polarization: Horizontal

Symbol Rate: 5.900 Msps

FEC: 2/3   In PAL


	3.0 m (10.0’) dish recommended.  Minimum of  2.3 m (7.5’). C-Band reception equipment.

	See a local supplier

	4
	NSS-806 at 40.5° W South & Inter America
	Frequency: 3.67400 GHz

Polarization: Circular left

Symbol Rate: 8.800 Msps

FEC: 3/4   In NTSC


	3.0 m (10.0’) dish recommended.  Minimum of  2.3 m (7.5’). C-Band reception equipment.

	See a local supplier

	5
	Hotbird 6 at 13° E
	Frequency: 12.57700 GHz Polarization: Horizontal

Symbol Rate: 27.500 Msps FEC:  3/4     In PAL

	Hotbird equipment


	See local Hotbird dealer across  Europe for local equipment 

	6
	PAS 10 at 68.5° Ku beam covering all Sub Sahara Africa 


	Frequency: 12.722 GHz
Polarization: Vertical
Symbol rate: 26657
FEC: 1/2

In PAL

	1.0 M dish

Free To Air Receiver

	Sentech “Vivid”package.  Available in many areas of Africa. 

	7
	Optus B3 at 152° E

Ku beam covering Australia and New Zealand


	
	
	

	8
	NSS 7 22° W West Africa Hemi beam
	
	
	


Hope Channel Audio Configuration

Listed below are the:

· The audio language configuration.

· The recommended channel for re-broadcasters to tune to.

Channel numbers and names are listed as they appear in the receiver channel banner menu.

NOTE:   When the virtual audio channels are not assigned to other languages, the virtual channel will always carry the parent channel language.

1. 
For North America: Ku beam (AMC 4)

CH 1:
ESPERANZA TV

Spanish (L&R) (Parent Channel)
CH 2:
HOPE Channel

English (L&R)

CH 3:
ATN/ACN Service 1

Virtual language channel.






English when used for ACN (L&R)

CH 4:
ATN Service 2

Virtual language channel.






Language assigned as needed.
(Occasionally one language on the right audio channel, and a second language on the left audio channel.)
CH 200: Life Talk Radio

English
Note:

1.
Re-broadcast stations in English should tune to Channel 2: Hope Channel.

2. 
The Esperanza TV Channel carries primarily Spanish language programming; some French language programming and occasionally Business broadcasts.

2.
For PACIFIC RIM & Africa: C Band (PAS 2 and PAS 7)

CH 10:
Hope Channel Intl

English (L&R) (Parent channel)
CH 11:
Hope Channel Intl - 2

Virtual language channel.






Language assigned as needed.
CH 12:
Hope Channel Intl - 3

Virtual language channel.






Language assigned as needed.
CH 13: Radio Service

 
Test broadcast 

(Currently assigned to Life Talk Radio.)
Note:

1.
Re-broadcast stations should tune to Channel 10: Hope Channel Intl.
3.
For Australia and New Zealand: Ku Band (Optus B3) 
4. For all sub-Sahara Africa: Ku band (PAS 10)
5.
For Europe:  Ku Band (Hotbird)

CH 8107:
Hope Channel

English (L&R) except for other languages as 






scheduled. Parent Channel
CH 8108: 
Hope Channel 2
Virtual language channel.






Language assigned as needed.
Note:

1.
Re-broadcast stations should tune to Channel 8107: Hope Channel
6.
For South and Inter America: (NSS 806)

CH 01:

ADSAT PORTUGUES + RADIO NOVO TEMPO PORTUGUES

CH 02:

ADSAT SPANISH + AWR

CH 03

ADSAT BUSINESS + RADIO NUEVO TIEMPO SPANISH
7. 
For Africa: Esperanza Africa – Portuguese and French C  Band (NSS 7) 
Service to begin April - May 2006.  Channel configuration not finalized at this time.
� Because secular, post-modern individuals have an existential basis of authority, the key to ATN evangelism for secular individuals will be in demonstrating the Adventist message.   Apologetics plays a vital role in providing a supporting intellectual foundation to substantiate faith. 
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